o "Transparency is honesty. In the case of beaut
Transparency: S Jbeauty

or wellness, it's providing the full disclosure on
processes and ingredients to customers in a way

The Essentials AP

Learn the basics Address the needs of
In 2022, having full transparency conscious consumers )
means being open about important =
factors such as "pricing, Beauty consumers who are
ingredients, and materials".® increasingly concerned about
their health and the health of the
Transparency is no longer a 'nice to planet, want to know what they
expected how that product effects the

environment

This is especially important for Gen-Z consumers!
Verify your Claims

A rise in ‘greenwashing’ has lead to the call for transparent

sharing of information amongst beauty industry suppliers, Know your Clean Beauty retail
retailers, brands, and consumers.

Verification of sustainable claims is more important than ever Standards and Seals

Greenwashing can be described as a tactic to make something seem more sustainable Not every brand is going to conform to retail standards or

than it truly is policies, but most are at least using them as a reference.

Understanding what the definition of ‘clean’ or 'sustainable’is
for various retailers will help brands choose the right
ingredients that meet their defined sustainability goals

Consider the entire
supply chain

"The regulation gap is being filled by retailers as they 're putting out new
standards and seals ... and consumers are using them to make purchasing

We all need to work together to have an decisions" - Kimberly Shenk, Co-founder & CEO of Novi

overall more transparent beauty
industry.

Obtaining and sharing data (in an easy

and accessible way) across the supply Think about having more
chain - from raw material suppliers, to transparent ConversatiOnS

manufacturers, to brands - is essential

|t30 buﬂdllng trust and traceability In Engaging with customers on this topic is
ersonal Lare imperative to truly understand their

needs. For example...

e \What information is most important

Listen to our podcast with to them?

o e How do they prefer to access the
NOVI information?
We spoke to Kimberly Shenk, e What topics may be important

Co-founder & CEO of Novi, to to them in the future?

discuss the importance of . _ .
D @ transparency and why brands need Speaking with customers in a clear and
to prioritize it with today's beauty honest way helps build trust and brand

consumers loyalty

Sources (1) https://www.provenance.org/news-insights/transparency-in-beauty-wellness-why-2020-will-be-a-
breakthrough-year
(2) https://www.byrdie.com/transparency-in-beauty-5219386

N-\I_M
Croda Inc. Non-warranty Pl I r S ef |
The information in this publication is believed to be accurate and is given in good faith, but no representation or warranty as to its completeness or accuracy LI

is made. Suggestions for uses or applications are only opinions. Users are responsible for determining the suitability of these products for their own particular
purpose. No representation or warranty, expressed or implied, is made with respect to information or products including, without limitation, warranties of
merchantability, fitness for a particular purpose, non-infringement of any third party patent or other intellectual property rights including , without limitation,

copyright, trademark and designs. Any trademarks identified herein, unless otherwise noted, are trademarks of the Croda group of companies.

©2022 Croda International Plc 06/22PCNMB3054VvIEN \/



https://open.spotify.com/episode/1UAKs4weGvrFrADAqZd77H?si=1fc4ab30158f4320

